State Medical Boards Awareness Study
Prepared For:

INTRODUCTION
Our aim in conducting the State Medical Boards Awareness Study was to measure
national awareness of state medical boards, as well as gain insights on Americans’
experiences with, and responses to physicians who act inappropriately.
The results show that a majority of Americans lack awareness about the responsibilities
of state medical boards and when to contact them, with knowledge deficiency highest
among younger adults. Furthermore, among those who have experienced a physician
acting inappropriately, few have reported it, perhaps because they did not know how. It’s
likely that many instances go undetected and may be putting other patients at risk. The
findings support the need for more public education about state medical boards and how
consumers can utilize them to help ensure they receive safe and quality health services.
We are pleased to present the findings of the State Medical Boards Awareness Study
commissioned by the Federation of State Medical Boards, and hope that the results will
serve as the basis for communications surrounding your public information campaign to
raise awareness about the work of state medical boards and the resources they provide.
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FULL METHODOLOGY
This survey was conducted online within the United States by The Harris Poll on behalf of the
Federation of State Medical Boards between October 5-9, 2018 among 2,018 adults ages 18+,
among whom 409 have experienced an interaction with a physician who they believed was acting
unethically, unprofessionally or providing substandard care, of which 128 reported said
interaction.
Results were weighted for age within gender, region, race/ethnicity, income, and education where
necessary to align them with their actual proportions in the population. Propensity score
weighting was also used to adjust for respondents’ propensity to be online.
All sample surveys and polls, whether or not they use probability sampling, are subject to multiple
sources of error which are most often not possible to quantify or estimate, including sampling
error, coverage error, error associated with nonresponse, error associated with question wording
and response options, and post-survey weighting and adjustments. Therefore, Harris Poll avoids
the words “margin of error” as they are misleading. All that can be calculated are different possible
sampling errors with different probabilities for pure, unweighted, random samples with 100%
response rates. These are only theoretical because no published polls come close to this ideal.
Respondents for this survey were selected from among those who have agreed to participate in
online surveys. The data have been weighted to reflect the composition of the adult population.
Because the sample is based on those who agreed to participate in our panel, no estimates of
theoretical sampling error can be calculated.

A Note about Reading the Report
The percentage of respondents has been included for each item.
o An asterisk (*) signifies a value of less than one-half percent.
o A dash represents a value of zero.
o Percentages may not always add up to 100% because of computer rounding or the
acceptance of multiple responses.

About The Harris Poll
The Harris Poll is one of the longest running surveys in the U.S. tracking public opinion,
motivations and social sentiment since 1963 that is now part of Harris Insights & Analytics, a
global consulting and market research firm that delivers social intelligence for transformational
times. We work with clients in three primary areas; building twenty-first-century corporate
reputation, crafting brand strategy and performance tracking, and earning organic media through
public relations research. Our mission is to provide insights and advisory to help leaders make the
best decisions possible. To learn more, please visit www.theharrispoll.com
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